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A local information point, also called “local contact point”, was established in Amsterdam and 
Grenoble, both demonstrative cities of the City-zen European project. The form of these City-zen 
information desks was diversified and it has changed regarding project’s progress: physical location, 
mobile information point and meetings on the field, also online contents with dedicated website 
sections to City-zen. 
 
The aim of a local information point is to inform citizens about City-zen’s local projects. This is done 
through informing, advising and guidance. Because of the diversity of the projects supported by City-
zen, 2 different locations were chosen to cover 3 topics related to urban carbon neutrality: 

 eco-district and eco-friendly living 

 sustainable and innovative solution for heating and cooling 

 residential retrofitting 
 
 
In Grenoble, two locations have hosted a City-zen info point: 

 The Canopéa Pavilion on Presqu’ile eco-district: the Peninsula area is under a large urban 
transformation with the construction of both residential and tertiary (or academic) buildings. 
This is one of the demonstration sites of City-zen with the innovative geothermal network. 
The Pavilion is managed by INNOVIA, the land developer of the Peninsula. INNOVIA is a third 
party of the Municipality of Grenoble. 

 The “energy info point” located in the ESP’ACE building (‘Air-Climate-Energy’ building). This 
info point is managed by the Local Energy and Climate Agency of Grenoble metropolis 
(ALEC). This building is also the headquarter of several environmental associations. 

 
 
This report is focused on activities led in Grenoble and strictly related to the ‘Local Information 
Point’activity (conducted under WP9 task 2.1). A part of the content comes from City-zen periodic 
reports, but the report gathers also direct contributions of ALEC and INNOVIA, both stakeholders of 
City-zen project. Other communication and dissemination activities of City-zen’s innovations were 
conducted through public events, site visits or talks in professional congress for instance. An 
exhaustive list of dissemination activities will be published at the end of City-zen within D9.1. 
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The Canopéa Pavilion is the winning pavilion of the Solar Decathlon 2012 that has been rebuilt in the 
Grenoble Presqu’île new eco-district. This innovative prototype hosts the information desk for 
Presqu’île development, with a model of the urban project and space for meetings and informal 
exchanges. Professionals involved in the urban project (builders, developers, energy networks 
managers, housing companies, etc.) are welcomed regularly, as well as elected representatives, 
researchers and students, and also top-level local or foreign delegations. Inhabitants who live closeby 
or interesting citizen pass through Canopéa when visiting the Presqu’île area under construction. 
As a consequence of the regular public frequentation, a City-zen information point was established in 
the Canopéa Pavilion. 
 

 
 

 

 Figure 1 - The Canopéa Pavilion located at the entrance of the Presqu’île eco-district 
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Figure 2 - The Canopéa Pavilion 

 

 

Since 2014, the Pavilion was open to public three afternoons per week until February 2016: 
Wednesdays, Thursdays, and Fridays from 12h to 15h. During the first semester of 2016, every first 
Saturdays, the public had also access once a month to specific information about Presqu’île eco-
district project. The regular pavilion opening allowed public to discover in the same time City-zen 
project, especially the demonstrator located on Presqu’île area, the collective geothermal drainage 
network. On appointment, guided tours were arranged for delegations from 2014 to 2018.  
 
The urban project model of Presqu’île area was showcased in Canopéa, various leaflets and 
brochures about the future neighbourhood were available, such as City-zen project’s leaflet and 
banner (kakemono type). By its own innovative and energy efficient architecture, the Pavilion 
illustrates the ambitious targets of this new eco-district. Thus, the City-zen project’s team was able to 
leverage the strength of the innovate location to interact with citizens. 
 
 

  

Figure 3 - Canopéa local info point flyer (A5 format)  
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Figure 4 – Various activities at Canopéa (from top left picture to down right): opening hours, public information 
by Grenoble Tourist Office, professionals’ reception by InnoVia, guided tour for general public 

 

Key facts 
 

 

July 2013 Official inauguration of the Canopéa Pavilion on Presqu’île area 
2014 Opening to the public 

476 visitors by appointment 
   until February 2016 Open 3 afternoons per week: future inhabitants and other citizens mainly  
2015 410 visitors by appointment (160 between June and December) 
January -> June 2016 Monthly field visit (every first Saturday) by the Grenoble Tourist Office 
End 2016 
Summer 2016 -> End 2017 

Shutting down of the Pavilion, access by appointment only. 
Few visits organized by appointment by InnoVia 
 

2018 
 
 
 
January -> June  
 

Regular public meetings with future inhabitants (social and private 
housing) organized in Presqu’île area but not in the Pavilion. Partnership 
between InnoVia, the social housing company or the real estate agency, 
and the Municipality of Grenoble. 
6 meetings, 140 participants (max. attendees/meeting = 50, mini. = 2 ) 
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Figure 5 – Online advertising campaign (on a local social network) 

 
 
The Canopéa Pavilion is a temporary building, located on a strategic vacant lot at the South entrance 
of the new eco-district (close to the train station). Future buildings are planned to be built on its 
actual location. Opportunity to rebuild or to upcycle the Pavilion in Cambridge sector’s courtyard was 
investigated by InnoVia, but no decision has been taken yet. 
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“The Local Energy and Climate Agency is a local tool, a decision-making aid, a place for exchanges 
and advice on energy matters, for all consumers in the Grenoble metropolitan area”: this is how ALEC 
is defined in its website. 
 
ALEC is an association created in 1998, at the instigation of the Grenoble-Alpes Métropole (the 
metropolitan public authority). Its mission is to contribute locally to the energy transition, as a place 
of resources, exchanges and expertise open to all stakeholders in the Grenoble metropolitan area, 
by: 

1. participating in the development and implementation of public policies, 
2. driving innovative actions and building partnerships, 
3. providing everyone with personalised advice and support, to make them want to act. 

 
The personalised advice of individuals is one of its missions, as an “Energy Information Centre”, but 
its role is also to support local authorities, social landlords and more generally professionals in their 
efforts to control energy and develop renewable energies. In Isère Department (county), the Energy 
Info Centre provides free and independent local advice and personalised support. 
 
In Auvergne-Rhône-Alpes Region, 12 Energy Information Centres are recognized, and more than 250 
in France: ALEC is one of those. 
 
 

 
 

Figure 6 – ALEC “your partner in energy savings” (website header) 

 
 
Furthermore, it is interesting to mention ALEC’s European heritage. ALEC is part of a network of 
about 450 agencies in Europe, including about thirty in France (FLAME network1). This initiative was 
launched in the 90’, part of the global movement with the Rio Earth Summit in 1992 and the Kyoto 
Protocol in 1997: in 1994 the European Commission launched a support scheme for the creation of 
such kind of climate and energy local agencies throughout Europe. 
  

                                                           
1
 38 French organizations are members of the FLAME federation: https://www.federation-flame.org/  

https://www.federation-flame.org/
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Figure 7 – ALEC works with various actors from professionals to general public 

 
It is because ALEC is a key local player that the decision was taken to promote its missions within the 
“City-zen info point” activity. Moreover, as a second City-zen info point, ALEC offered a wider general 
public coverage and a specific approach on retrofitting. The info point is open 5 days a week and will 
continue to be in operations well after the end of City-zen, as long as ALEC fulfils its role as Energie 
Information Centre. No change in sight at that point. 
 

 

ALEC has various activities related to energy transition. According to City-zen scope, ALEC local info 
point was focused on supporting the retrofitting campaign “Mur|Mur”. Launched by the Metropolis 
in 2012, “Mur|Mur” is a major public policy that aims to massify retrofitting of private housing within 
the metropolitan territory. 
 
The first campaign of its kind in France (and probably in Europe) was launched for the period 2012 – 
2016: “Mur|Mur1” targeted condominiums built during 1945-1975: this is a housing category known 
to be very energy-intensive and widely presents in Grenoble. 4500 dwellings (84 condominiums) 
where renovated thanks to this retrofitting campaign (out of 5000 initially targeted). 
 
Within the City-zen project, the design and the implementation of “Mur|Mur2” campaign was 
supported. For both ALEC was and stays a major actor due to its high expertise within energy field 
and information to general public. The second edition of the campaign 2016 – 2020 has extent the 
target to all condominiums and to individual houses: 5000 dwellings in condominiums retrofitted and 
5000 home owners to be supported (condominiums and houses). 
 
To achieve this ambitious goal, ALEC was designated as the unique info point to manage a real 
“customer path”. Such strategy aims to ease the accompaniment in a step by step approach, and to 
improve consistency of advices2. 
 

   

Figure 8 – Mur|Mur retrofitting campaign: 2 editions since 2012  

                                                           
2
 More information on Mur|Mur2 campaign is available in City-zen report ‘D4.4 Documented integration 

process applied to Grenoble building stock’ 
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Figure 9 – Mur|Mur2 targets: home owners of condominiums and detached houses 

 

Key facts  

June 2016 - June 2018 Duration of the City-zen local info point by ALEC (initial scope project): 
retrofitting info point is still on-going as part of Mur|Mur2 campaign. 

2017 7 350 requests collected and 1 250 people welcomed for an appointment 
Including 202 requests related to energy refurbishment and Mur|Mur 2: 
156 for detached houses and 46 for condominiums 

January -> June 2018 3 818 requests collected and 816 people welcomed for an appointment 
Including 154 requests related to energy refurbishment and Mur|Mur 2: 
128 for detached houses and 26 for condominiums 

  

 
In total, the City-zen local ‘retrofitting information point’ hosted by ALEC processed 356 requests 
from the metropolitan territory only, splitted in two categories: 284 related to detached houses and 
72 to condominiums. ALEC’s activities did not change due to City-zen but the grant made it possible 
to deploy additional (human) resources to cope with the increased demand that was coming in at the 
time of the launch of MurMur2 (Spring 2016). 
 

During their visit to the local information point, the inhabitants receive information on the support 
offered by the Mur|Mur 2 campaign: proposal for an energy audit, linking with groups of 
construction companies, opinion on the quotations proposed, establishment of a plan of financing, 
help with the reception of works and the follow-up of consumption. 
 

   

Figure 10 – ALEC information desk 
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In order to increase the number of renovation projects and to encourage residents to contact the 
local information point, many communication and awareness-raising actions were deployed: 
communication on the internet and in the communal newspapers, local media coverage, 
communication targeted at social networks, organization of site visits for renovation projects, 
partnerships with relays prescribers (real estate agents, notaries, banks ...). 
 
 

 
 

Figure 11 – ALEC’s website: welcome page and MurMur2 dedicated page  

 

Figure 12 – Official Mur|Mur2 flyer edited by the Metropolis 
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The City-zen local information point is an activity deployed within the “Communication and 
dissemination” work package of the project, among many different others. Both aspects are crucial 
to succeed in transforming cities and citizen towards carbon neutrality. 
 
Its main strengthen is to propose a physical presence on the ground. In many cases, it is the only 
opportunity to reach people that are far from energy transition concern, or to enlarge their 
knowledge about it. In Grenoble, both cases were embraced with the two information desks. The 
strategy was to host the City-zen info points where similar information was already delivered to 
general public.  
 
The “Presqu’île info point” was organized in the Canopéa Pavilion, located at the South entrance of a 
new eco-district. Canopéa is a prototype of sustainable architecture that welcomes visitors at the 
border of a large urban area still under construction. In the end, the Pavilion will have to be moved. 
Various visitors were beneficiaries of the City-zen approach and carbon neutral cities vision more 
generally: actual and future inhabitants of the area, foreign delegations of multinational companies, 
schools and students, local and national politicians, etc. The land developer InnoVia was in charge of 
the management of the Pavilion: presentations and visits were led by InnoVia (and sometimes by the 
project manager of Presqu’île area himself) or by the Tourist Info Centre of Grenoble.  
 
The “ALEC info point” took place in ALEC’s premises where general public and experts are already 
welcomed within the Energie Info Centre. City-zen provided support for the accompaniment of 
inhabitants interested in the renovation campaign Mur|Mur2. As a unique information point, and 
thanks to a massive communication campaign, ALEC answered hundreds of requests. This was a key 
role played in favour of energy retrofitting in Grenoble. 
 
This strategy was effective in terms of visibility (good locations), number and variety of people 
reached, and clarity of messages delivered by qualified people. Considering budget, this was a very 
valuable approach to benefit from general resources of structures already deployed. The City-zen 
message could not have been much more visible for such long duration in Grenoble. 
 
If similar “EU project information point” was to be implemented it seems more appropriate to 
strengthen existing structures rather than create new ones. Starting from scratch is rarely a good 
option to implement communication tools. 
 
Finally, dialogue between humans is also the only way to transform people and process on a lasting 
basis. There is no doubt that social and behavioural activities have positive impacts on the liveability 
of cities and the citizen well-being. However, this was out of the scope of this experiment. In-depth 
studies, requiring a long observation phase would be required. 
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